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Letter from Phil Harvey 

DKT is proud to be playing a major role in providing women and men with choices to  
plan their families and protect themselves from disease.  We served more than 22 million 
couples in 2010.  As a result, DKT programs averted an estimated 5.1 million unwanted  
pregnancies, over a million unsafe abortions, and 11,000 maternal deaths.  

Our programs are diverse in strategy and scope, capitalizing on local knowledge and  
opportunities, but united in their singular commitment to improving health and life for  
the people they serve, especially the poor and underserved.  This includes our two new  
programs in Ghana and Morocco.

An important new development in reproductive health is the rapidly increasing worldwide 
availability of misoprostol.  This drug saves mothers’ lives by helping control post-partum 
bleeding, and it can also be used to induce a safe early abortion.  DKT is helping make this 
life-saving drug available as widely as possible.

Our relentless focus on financial efficiency continues to make DKT a compelling investment  
for donors.  In 2010, our cost per CYP was less than $2, the lowest of any family planning  
organization in the world.  

Our success would not be possible without the dedication and commitment of the 1,800 DKT 
employees spread across 18 countries, our partners in those countries, and the donors who 
provide both financial and moral support to our efforts.  We thank them and look forward to 
continued success in coming years.

Sincerely,

Philip D. Harvey
President, DKT International
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DKT International is a not-for-profit 
organization whose core mission is  
the provision of safe and affordable 

options for family planning and HIV prevention.    

With offices and programs in 18 countries  
that contain more than 50 percent of the 
world’s population, DKT is a leader in  
developing and managing social marketing 
and franchising programs that deliver broad 
and cost-effective impact.  Named in honor 
of one of India’s early family planning  
pioneers, Mr. D. K. Tyagi, DKT International 
has been on the forefront of international 
family planning service delivery for 21 years.

In 2010, DKT’s committed team of more than 
1,800 employees worldwide provided and 
sold over a half-billion condoms, almost  
70 million cycles of oral contraceptives,  
12 million injectable contraceptives, 800,000 
IUDs, over 10 million misoprostol pills, and 
800,000 medical abortion (mifepristone/
misoprostol) packs, as well as emergency 
contraception, hormonal implants, and 
manual vacuum aspiration kits.  

DKT is committed to cost-effectiveness in  
its programs, including cost recovery and 
financial sustainability.  Revenue from the 
sales of contraceptives and family planning 
services in 2010 was over $75 million and 
covered 66 percent of operating costs.  In 

2010, grants and contributions totaled  
approximately $28 million, including the  
donation of contraceptives.  

In 2010, DKT received the coveted honor of 
being named #1 in Charity Navigator’s list 
of top 10 consistently excellent charities.  In 
addition, for the sixth year in a row, DKT also 
earned Charity Navigator’s 4-star rating for 
“sound fiscal management,” a feat attained 
by only four percent of America’s nonprofit 
organizations.

DKT International
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In 2010, through programs in 18 countries, DKT served 22 million couples, using 
standard conversion factors for couple years of protection (CYP).  This makes DKT 
one of the largest private providers of family planning in the developing world, 
and represents service to approximately 11 percent of all couples using modern 
spacing methods in the developing world, excluding China.

DKT programs are highly cost-effective, providing products and services to  
couples at less than $2 per couple annually.  DKT’s headquarters expenses are 
only about 2 percent of total budget.

Where we work
Ethiopia l Sudan l Democratic Republic of Congo 

Vietnam l Mexico l Brazil l Thailand l China 
 Philippines l India l Indonesia l Malaysia  

Egypt l Turkey l Ghana l Morocco  
Mozambique l South Africa

DKT’s contribution to the Contraceptive Prevalence 
Rate (CPR) is important in these countries
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Saving Lives through Family Planning

Increasing Access to  
Contraception

In the developing world, almost one  
billion women of reproductive age want to 
avoid pregnancy, but many are not using  

any contraception or rely on traditional  
methods that are not effective. Obstacles  
to contraceptive use include a lack of  
knowledge about contraception or its  
availability, concerns about the side effects 
of contraceptives on health, and cultural or 
familial objections to using contraception.

Today, DKT is providing safe, affordable,  
and effective family planning products and 
services — in some cases with dramatic  
impact.  In the Philippines and Ethiopia,  
DKT provides an estimated 50 percent  
of all modern family planning methods.   
In Sudan, DKT is the country’s main private 
distributor of IUDs and MVA kits.

Empowering Consumers
DKT places a major emphasis on educating 
and empowering groups with particular  
needs, such as poor women, marginalized 
and vulnerable populations, adolescent girls, 
and youth, so that they can fully understand 
and make use of their available reproductive  
health options.  DKT programs help increase 
access to and use of contraceptives among 
low-income and underserved groups in the 
countries where we work, as illustrated in the 
case studies below of Ethiopia and Indonesia.  

Ethiopia
DKT Ethiopia’s program reached nearly 2.5 
million couples with family planning in 2010 
and sold more than 85 million condoms for 
HIV prevention.  Working in close partnership 
with the government, DKT now provides  
an estimated 57 percent of all modern  
contraceptive methods in Ethiopia.
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DKT’s program in Sudan has trained thousands of  
midwives on IUD insertion and removal, enabling  
rural women to finally have access to long-term  
family planning.

In the Philippines, DKT has made affordable contra-
ceptives widely available through more than 10,000 
government clinics branded as “PopShops,” which sell 
family planning products, often in rural and hard-to-
reach areas.  DKT has social franchising programs in 
Indonesia, the Philippines, Mozambique, and India.  



DKT Ethiopia began operations in 1990 with 
the introduction of Hiwot Trust condoms. 
Today, DKT markets four brands of condoms, 
three brands of oral contraceptives, an  
injectable contraceptive, an emergency 
contraceptive, and several other reproductive 
health and child survival products.

DKT Ethiopia operates nationwide with  
extensive coverage in both urban and  
rural areas. This wide-ranging distribution 
is achieved through a combination of DKT’s 
own dedicated sales team, NGO and public 
sector partners, and more than 175 Youth 
Clubs throughout the country. The Youth 
Club distribution network — known as the 
Young Marketers project — is an income-

generating project for youth that over the 
last four years has distributed more than 55 
million condoms to thousands of small shops 
and other non-pharmaceutical outlets.

DKT Ethiopia’s programming includes  
“Wise-Up,” a condom-promotion  
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DKT sold 595,000,000 condoms 
in 2010—enough to go around 
the earth more than 2.5 times.

In 2010, DKT programs averted 
an estimated 5.1 million unwant-
ed pregnancies, 1 million unsafe 
abortions, and 11,000 maternal 
deaths.

In Ethiopia, DKT is working to increase condom use through events like this parade during a  
holiday celebrated primarily by women.  DKT Ethiopia distributed more than 85 million condoms 
in 2010.

Saving Lives through Family Planning



activity targeting sex workers and their 
clients. “Wise-Up” is one of Africa’s largest 
programs of its kind and incorporates a  
wide range of activities, including peer  
education, alternative income-generation 
skills training, and the development of  
communication materials. 

DKT Ethiopia’s social marketing program  
is currently funded by five donors with  
core funding provided by a joint grant  
incorporating the combined support of  
three donors. This cooperative arrangement 
reduces paperwork and streamlines  

reporting, resulting in a more efficient  
project.

Indonesia
In 2010, DKT Indonesia sold over 116 million 
condoms, 18 million oral contraceptives,  
9 million injectable contraceptives, and more 
than 170,000 IUDs.  Today, DKT Indonesia is 
the largest private family planning and social 
franchise program in the developing world, 
serving nearly 6 million couples — or 25  
percent of all couples using contraception  
in Indonesia. 

One of the keys to DKT’s success in Indone-
sia has been the Andalan (meaning ‘reliable’) 
social franchise of midwives. DKT Indonesia 
has developed a strong relationship with 
midwives, the key providers of reproductive 
health services for the lower income and 
rural segments of Indonesia society.  Working 
together and through central, regional,  
and provincial midwife associations,  
DKT Indonesia reaches an estimated  
15,000 midwives monthly through franchise 
agreements and other means, providing 
materials, technical support, and products.  
More than 40,000 midwives have been 
trained in IUD and implant insertion and  
removal under the program.

Over 6,000 midwife clinics have joined DKT’s 
Andalan social franchise network.  These 
clinics carry Andalan signage, are regularly 
supplied with a range of products, including 
IUDs, injectable contraceptives, and  
misoprostol, and enjoy priority access to 
DKT’s training programs.  These franchises 
are providing family planning and pre- and 
post-natal care to millions of Indonesian 
women who do not have access to doctors 
and hospitals.
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Saving Lives through Family Planning

In Indonesia, the largest Muslim nation in the world,  
DKT provides 25 percent of all modern contraceptive 
methods.  This advertisement encourages people to  
consider IUDs by counseling that they do not affect a 
couple’s sex life.



Although the number of induced  
abortions has been declining globally, 
in 2010 there were approximately  

42 million abortions worldwide.  Over 30  
million of them occurred in developing  
countries.  About one in five pregnancies  
ends in abortion, and, according to the  
World Health Organization, one in eight 
pregnancy-related deaths were due to  
unsafe abortion.

Because unsafe abortions increase maternal 
mortality and impair maternal health,  
DKT provides safe, affordable abortion 
wherever it is legal.  These include abortions 
performed by health providers using manual 
vacuum aspiration kits and the provision of 
medical abortion drugs (mifepristone and 
misoprostol).

DKT stresses the importance of safe  
abortion by registering abortion products 
and by implementing advertising, education, 
and outreach campaigns that reach at-risk 
women, especially in rural and poor areas.  In 
some countries, DKT has pioneered activities 
that promote safe and affordable abortion.  
For example, DKT was the first organization 
in India to run advertisements on national 
television about medical abortion.  These  
advertisements can be seen on YouTube 
under DKT India.
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DKT is a leader in the provision of safe abortion products and services.   
In a number of countries, including Mozambique, Ethiopia, and India, DKT  
is making manual vacuum aspiration kits and medical abortion drugs  
(misoprostol and mifepristone/misoprostol combination packs) increasingly 
available to rural and hard-to-reach consumers.  In 2010, DKT provided 1.5 
million safe abortion doses.

Providing Safe, Affordable Abortion

DKT India provides safe, affordable medical abortion 
pills to physicians and consumers.  DKT is probably the 
first organization in the world to run advertisements 
about medical abortion on India national television.



To ensure that product pricing is  
affordable to poor people, DKT  
utilizes a well-established formula to 

determine consumer prices for a one-year 
supply of contraceptives.  In this way, and 
by carefully checking the prices for everyday 
consumer goods like a cup of tea or a  
single cigarette, DKT ensures that its  
contraceptives are affordable.  In Ethiopia 
and the Democratic Republic of Congo,  
for example, DKT’s condom brands are  
subsidized at less than 2¢ each to reach  
the poorest segments of the population. 

In addition to affordable pricing, the issue of 
availability is critically important.  DKT takes 
extra care to ensure that family planning 
products and services are available in rural, 
hard-to-reach, and low-income areas.  In  
Bihar, India, for example, very poor women 
and men take advantage of the free  
sterilization procedures provided by DKT’s 
teams operating in remote government  
clinics.    

In India, DKT also holds educational meetings 
in rural villages and operates informational 
kiosks at local religious and cultural festivals 
providing free contraceptive samples.  In 
Nangjing, China, and Mumbai, India, DKT 
sells inexpensive condoms to sex workers in 
low-income, high-risk settings.  In Ethiopia, 

Sudan, Mozambique, and the Democratic 
Republic of Congo, DKT responds to local 
government and NGO requests to provide 
temporary supplies of free contraceptive 
commodities to meet shortages or respond 
to other priorities.  
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In the state of Bihar, India, DKT-trained health 
providers play a major role in providing  
family planning services to young women.   
DKT focuses on ensuring that poor and  
underserved populations have ready access  
to affordable contraceptives.  

Reaching the Poor

The Democratic Republic of Congo (DRC) faces many serious health 
challenges, including a declining contraceptive prevalence rate of less  
than 8 percent.  In response, DKT DRC is training doctors, nurses, and  
paraprofessionals to provide reproductive health-related counseling and  
services, including the insertion and removal of IUDs.  DKT also will be  
working closely with the head of the Armed Forces of the DRC’s reproductive 
health program to train providers in clinics to advise army personnel about 
contraceptives.



In 2010, approximately 33 million people 
were living with HIV, the virus that causes 
AIDS.  Each year, over 2 million more  

people become infected with HIV and 1.8 
million people die of AIDS.

Because HIV/AIDS is a serious problem in many 
developing countries and especially in sub- 
Sahara Africa, DKT routinely provides essential 
information about HIV/AIDS in its educational 
and marketing materials.  In 2010, DKT sold 
595 million condoms, helping to reduce the 
risk of sexually transmitted diseases, including 
HIV.  Around the world, DKT focuses on people 
engaged in high-risk behaviors, including sex 
workers in Philippine brothels, injecting drug 
users in Indonesia, truck drivers in Democratic 
Republic of Congo, soldiers in Ethiopia, and 
gay groups in Brazil.

Since 2006, DKT Vietnam has been selling 
clean needles to intravenous drug users along 
Vietnam’s border with China and Cambodia 
to reduce the transmission of HIV.  DKT  
also has created an unusual public-private 
condom distribution network by partnering 
with HIV authorities in Vietnam’s provinces 

who act as a bridge between DKT and over 
2,000 nontraditional outlets, such as bars, 
karaoke clubs, night clubs, and hotels.

In Ethiopia, DKT produced two films for young 
audiences about “The HIV Superhighway” 
(www.wiseuprogram.org) about concurrent 
partnerships and HIV prevention.

DKT’s most ambitious program to curb  
HIV transmission is taking place in Xhosa-
speaking Khayelitsha Township outside  
Capetown, South Africa.  In this unique  
effort, DKT uses Xhosa-speaking field  
workers in a door-to-door approach to  
get families to discuss sexually transmitted 
infections and HIV/AIDS.  Since the program 
began in 2009, field workers have personally 
interviewed over 200,000 people and provided 
referrals for needed health services.
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Preventing HIV/AIDS

DKT develops innovative solutions to the global 
HIV epidemic.  In South Africa, DKT’s field workers 
go door-to-door to provide information and  
mobilize over 200,000 residents to take action 
about HIV/AIDS.

An advertisement for Prudence condoms in  
Brazil promotes condom use both for increased 
protection and for pleasure.  This year, DKT Brazil 
celebrated selling its one-billionth condom.
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Financial Statement



DKT International gratefully acknowledges the generous support  
of the following organizations, foundations, and governments. DKT 
pledges to be worthy of their trust.
l Alchemy Foundation http://www.alchemyfamilies.com 

l  Department for International Development (DFID) Britain http://www.dfid.gov.uk 

l Government of India http://india.gov.in/govt.php 

l Irish Aid http://www.irishaid.gov.ie 

l KfW (German Development Bank) http://www.kfw.de 

l Marie Stopes International http://www.mariestopes.org.uk 

l National AIDS Commission, Indonesia http://www.aidsindonesia.or.id 

l  National AIDS Control Organization (India) http://www.nacoonline.org/NACO 

l Population Council http://www.popcouncil.org 

l The David and Lucile Packard Foundation http://www.packard.org 

l The Embassy of the Kingdom of the Netherlands http://dc.the-netherlands.org 

l The William and Flora Hewlett Foundation http://www.hewlett.org 

l United Nations Population Fund http://www.unfpa.org/public 

l US Agency for International Development http://www.usaid.gov 

l Venture Strategies http://www.venturestrategies.org 

l Wellsoft Corporation http://www.wellsoft.com 
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DKT Board:
Philip D. Harvey, President and Founder, DKT International
Tim Black, Founder, Marie Stopes International 
Robert Cizsewski, Former Executive Director, Population Services International
Dana Hovig, Chief Executive, Marie Stopes International
Christopher Purdy, Executive Vice President, DKT International

DKT Senior Leadership:
Brazil, Daniel Marun
China (Shanghai), Jimmy Cai
China (Ürümqi), Neil Schmid
DRC, Sandra Gass
Egypt, Ashraf Fouad
Ethiopia, Andrew Piller
Ghana, Mary Aikenhead
India (Janani), Shejo Bose
India (Mumbai), Patrick Louvel
Indonesia, Todd Callahan

Donors

Malaysia, R. Thetchanamoorthy
Mexico, Karina de la Vega
Morocco, Eric Abraham
Mozambique, Jeff Seed
Philippines, Terry Scott
South Africa, John Harris
Sudan, Ambrose Alagiri
Thailand, Robert Padua
Turkey, Yakup Aydogan
Vietnam, Carlos Ferreros



1701 K Street, NW, Suite 900, Washington, DC 20006  
Tel: 202-223-8780 l Fax: 202-223-8786 

Info@dktinternational.org l www.dktinternational.org
Follow us on Twitter: dktchangeslives

  For more information about DKT’s programs, visit these sites:
DKT INTERNATIONAL
Main website: www.dktinternational.org

https://www.facebook.com/pages/DKT-International/106025372762891
dktchangeslives

BRAZIL
Prudence website: http://www.useprudence.com.br

(Prudence): https://www.facebook.com/preservativos.prudence
twitsexprudence 

http://www.youtube.com/user/prudencedkt
Corporate: http://www.dkt.com.br

ETHIOPIA
Sensation Condom TVC (2010): http://www.youtube.com/watch?v=sw9Ppwn2urQ&feature=related

INDIA
Zaroor TVC (2007): http://www.youtube.com/watch?v=4_8u0rn57_k
Medical Abortion TVCs (2010): http://www.youtube.com/user/dktindiakare

INDONESIA
Andalan website: www.tundakehamilan.com 

(Fiesta): https://www.facebook.com/FiestaCondomsIndo
(Andalan): https://www.facebook.com/pages/Program-KB-Andalan/181767905198925

(Condoms): http://www.youtube.com/user/FiestaCondoms
(Family Planning): http://www.youtube.com/user/tundakehamilan

MEXICO
Prudence Website: http://www.prudence.com.mx

https://www.facebook.com/profile.php?id=100001584574868
Prudence Blog: http://www.condonesprudence.blogspot.com

MOZAMBIQUE
(Prudence): https://www.facebook.com/PrudenceCondoms
(Fiesta): https://www.facebook.com/pages/Fiesta-Preservativos/183946808310558
(Fiesta Intimo): https://www.facebook.com/pages/Íntimo-Planeamento-Familiar/118232138251467

http://www.youtube.com/user/PrudenceCondoms

PHILIPPINES
PopShops website: http://www.popshop.com.ph 
Frenzy Friendster Site: http://profiles.friendster.com/56616503

(Frenzy): https://www.facebook.com/Frenzycondoms

TURKEY
Fiesta website: www.fiestacondom.com
FC2 website: www.kadinkondomu.com

www.facebook.com/fiestacondom
http://www.youtube.com/user/FiestaCondomTR


