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Daniel, a kiosk owner, not only marvels at owning and running a
business, but also at being part of something greater.

Starting out with one Kiosk in the year 2004 and boasting of 2 more and
the hopes of a supermarket, Daniel revealed his secret, approaching

every day with the urgency to make change and do good. Daniel has been selling Kiss and Fiesta Condoms
for the past 6 months maximizing on the customer

Evident in his interactions with his customers, Daniel proves to harbor friendly prices and support from the larger team

this urgency in change by selling condoms with one simple message, o not only get the business value he needs to

don't be ashamed of needing it. reach his goals, but to be a part of something
bigger as well.

“| see many customers here come and go especially on Fridays and | . _

weekends. It impresses me how willing they are to protect themselves When you start seIh_ng cond_oms, you seeitasa

and that is nothing to be ashamed of. If anything, they should be loud busmess. And yes, Itis a business, b.“t I can

and proud about it” confidently say that | am part of saving lives and

in my own little way, I'm helping”

www.dkteastafrica.org



